


Director’s Note
Dr. Satish Modh

Reading lengthy articles can be nerve wrecking at times, but not all the time.
When presented with the question of “What Marketing Strategy would you use
to boost the sales of a particular product?” you find yourself staring at a blank
page, thinking of how to correctly word “I'm passionate about branding the
product in a new way or the marketing style should be exclusive so on and so
forth and finally it just remains on the paper.”

Two hours and three coffees in, you’ve scrolled through your Facebook
newsfeed (twice), watched one episode of the last season of Game of Thrones,
sent angry tweets to its creators. You go back to your open Word doc and you
have only managed to write: “This organization enjoys a good will in the
market and the product will automatically get sold because of the brand
loyalty” or “I’ll try my best to make the product a great fit”. 
It’s just hard to put it into words… And we get that!

In this newsletter, we’ll walk you through the process of creating a warehouse
of knowledge which will be a one stop for you to gain insights about marketing
trends, digital marketing, branding etc. You will get to understand the A-Z of
marketing and it can prove instrumental for you to debate or have an upper
hand in serious strategic discussion in your boardrooms.
Our students have put in exceptional efforts and will definitely try to keep up
their research and good work in every new copy of our Newsletter.
I wish them all the best!
Dr. Satish Modh
Director



The Marketing Cell & Literature Club are thrilled to present to you the
First Edition of our E- newsletter, “Marketing Echo”.
This newsletter is a student driven initiative with the key focus on a
myriad of marketing strategies by the corporates and decoding the
consumer’s viewpoint regarding these market offerings.
“Marketing Echo” is the voice of the future marketers. It aims to
uncover almost every aspect of the corporate and marketing world;
including articles on all aspects of marketing like advertising,
retailing, branding, digital marketing, sales, customer service and
many more… Marketing Facts, Marketing quiz, and Unique Brand
Stories will bring inspiring insights in the literature section.
This E-newsletter aims to provide a platform to unleash student’s
creativity and give expression to their opinions on the marketing
world.
The vision of “Marketing Echo” is to create an array of distinct
perceptions of the corporate world and marketing dynamics, all under
one roof.
We hope to provide many more interesting facets of marketing to our
readers.
 
Dr. Swati Singh
Director- VESIM Literati Fest & Head- Literature Club
Associate Dean-Marketing

Dr. Swati Singh

Associate Dean's Note 



"That is part of the beauty of all literature. You discover that your longings are
universal longings, that you're not lonely and isolated from anyone. You belong.”
Literature Club is a place to explore your creativity be it writing poetry, articles or
short stories.It is your destination for unleashing your creative side and being a
part of a community. A platform to voice your opinions and thoughts and listen to
others perspectives about life, books, literature and much more. 
This Newsletter entails a section dedicated to literature and includes poems and
articles curated by the Literature Club members. We hope the readers enjoy this
section and it gives them some positivity and joy.

Shivika Gupta
Literature Club Head

The VESIM Literati Fest organized by the Marketing Cell is a platform to celebrate
the written word and enable learning by exposing students to understand writings
on the current social context of India.
It is a platform to explore myriad questions, share thoughts, exchange ideas and
hold discussions.
This newsletter is like a prequel before the actual event. A medium to share your
thoughts and opinions.

Mayuresh Pawar
VESIM Literati Fest Head

"Business has only two functions: innovation and marketing."
Marketing cell presents a platform where all facets of marketing are explored.
This newsletter entails various aspects of marketing  covered in the form of
articles, facts and stories. It aims to present the thoughts of students about
marketing and the corporate world today. Hope the reader's find the content
informative as well as thought provoking. Happy reading !

Vinay Juriani
Marketing Cell President

Editorial Note
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In the 21st century, the arrival of the new economy has benefited
from innovation and technological development. To understand the
new economy, we must first briefly understand the characteristics
and characteristics of the old economy.
 The starting point of the old economy, centered on the production of
a large number of standardized products. As top-producing
companies expand into new markets in all geographic regions, this
large-scale product is very important in reducing costs and satisfying
a large consumer base. The old economy had a hierarchical
organizational structure, and top managers issued instructions,
which were carried out by middle managers.
 On the other hand, due to the digital revolution, the new economy
has always had purchasing power. Consumers can access all kinds of
information about products and services or Anything easily.
Additionally, standardization has been replaced by increased
customization and the product offering has increased dramatically.
online shopping, the shopping experience has also changed, online
purchases can be made 24 × 7 and products are delivered at the office
or at home and we can order anything at anyplace.  company has also
made use of available information and is designing more effective
marketing plans for consumers and distribution channels. The
digital revolution has increased the speed of mobile communications,
email messages, and many more etc. This helps companies make
decisions faster and implement strategies more quickly and easily.

  MARKETING FOR 21ST
CENTURY
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The digital revolution and the 21st century have allowed companies
to adjust the way they do business by themselves digitally. One of
the main trends observed is the need to streamline processes and
systems, with a focus on reducing costs through outsourcing.
Another trend observed in companies is a business style of work
environment that encourages the adoption of a global local
approach. At the same time, the company's marketers hope to build
long-term relationships with consumers. This relationship
establishes a platform to understand the needs and preferences of
consumers and give services. And do as Marketers distribution
channels as business partners, not customers. Businesses and
marketers are using various computer simulation models to make
decisions.
In the 20th century there was mass marketing and marketing at
scale. Marketers were convinced that consumers could be roughly
divided into specific patterns based on demographics, income, class,
race, gender, etc other categories. This turn has led to marketing
theories, which attempt to explain how to complete marketing based
on the above rankings, and how to determine marketing positioning
and strategies based on the 4Ps of marketing.
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Marketing 4P is a concept promoted by the famous writer and expert
Philip Kotler, which is familiar to all business school students and
marketing professionals. However, the 21st century is witnessing the
scale of the market, where mass marketing is no longer the norm,
but niche marketing, targeted marketing, micro-marketing and
trend discovery are new determinants of marketing strategies. These
developments are driven by the adoption of cutting-edge
technologies, such as the emergence of social media (such as
Facebook and Twitter). For now, these technologies have changed the
rules of the game
Mobile Advertising has changed the game for consumers and
businesses alike. According to analyst estimates, by 2019, mobile
display ads will account for nearly 40% of all digital display ads –
that’s nearly $15 billion.
Everything is changing at an increased rate. Technology for
automobiles, homes, and shopping continues to change marketing
strategies. Moving forward, the goal is to get in the mind of your
primary audience to make the consumer experience memorable.
Utilizing the three options above can help in the constantly evolving
marketing strategies. The days of planning once and being done are
over. Today’s marketer must be consistent and relevant in the “now.”
In 21st Century Many Businessmen are doing or Marketing their
product by SEO, Email Marketing, Blogs, Links Share etc,
New Technology is growing day by day, new things are coming day
by day.

Lakhan Sabnani
(MMS/ Marketing - 2020-22)
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The act and practice of buying and selling is referred to as
marketing. It's one of the most crucial things a company can do.
Marketing can improve sales, expand businesses, and engage
customers in addition to raising brand awareness. Now comes the
question of what a corporation hopes to accomplish through efficient
marketing. Here are some objectives that every firm aspires to attain
through its marketing efforts. Informing the customers- Customers
need full information about the product before making a purchase
decision and marketing helps a business inform its target audience
about the product in detail.
Sustaining company’s presence- Marketing helps businesses to
maintain long term relationships with its clients; it is a continuous
process that helps in the overall growth of the business.
Engagement of the customer with the brand- Marketing helps the
business and customer to be engaged even outside the four walls of
the stores by developing a relation of the customer with the brand.
Increase sales- Marketing is important because it helps you sell your
products or services. The bottom line of any business is to make
money and marketing is an essential channel to reach that end goal
Till the year 2019 all the companies were developing their marketing
strategies the traditional way that is through cold calling, through
salesmen, face to face marketing or through flyers and brochures but
after the pandemic Covid-19 hit the world everyone’s lifestyle
changed, the consumer preferences changed and so even businesses
had to develop their marketing strategies in a new and a different
way where face to face interaction wasn’t needed and sales of the
company also doesn’t go down. So, here are some ways in which
Covid-19 has changed the future of marketing.
.

IMPACT OF COVID-19 AND THE
FUTURE OF MARKETING
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1. Paid search and SEO
Post Covid-19 people have become skeptical as to whether they should
venture out of the house to purchase something or not? Paid search
and SEO are the most impactful ways in which this pandemic has
changed the future of marketing because Search Engine Optimization
basically drives free traffic towards the website with very little
investment and post Covid-19 people are searching for various store
timings and availability of products on the internet before moving out
of their homes to be sure if it is worth it.

2. Growth of Social Media
In times like these when it is of utmost importance to follow the social
distancing norms in person the thing that has grown digitally is
social media. Most of the people are sitting in their homes and
spending a lot of time on social media platforms, this is a good chance
for small businesses to market their products on these platforms like
Facebook and Instagram and also get a chance to develop long term
relationship with their customers as people have started relying on
online products and also social media is an inexpensive option for
businesses.
 
3. Virtual Events
Webinars and digital events have boomed since the Covid-19 outbreak
because every company, business or institution is using tools like
Zoom and Google Meet and are trying to create awareness about their
products and services among the customers through these webinars.
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4. Digital Approach
These days’ businesses are trying to create their digital presence in
the market even if their business is in the introductory stage because
businesses are able to grow well if they have a good digital presence
especially businesses like restaurants and fashion or apparel.
The ultimate goal that marketers want to achieve still remains the
same of increasing sales, making customers aware about their
products and more but now businesses know how to attract more
customers with less effort and lesser investments.
The world is growing digitally and the pandemic has given a push
and helped the digital world grow all the more. Everyone wants to be
better than the other and as the future of marketing is changing for
the better; people who do not accept and adapt to this change will not
be able to grow.

Riya Udassi
(MMS/ Marketing - 2020-22)
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Affiliate marketing is a fee paid to affiliated companies, usually
influencers or media, who use unique links to track their contribution
to sales to promote brands or products. When selling through their
links, they receive a commission, which is usually 5% to 10% of the
cost of the product. 
Over the last few years, it has expanded dramatically as a channel,
and it has become a critical component of the marketing plans of a
large number of firms all over the world. Affiliate marketing is a
powerful tool for increasing online sales. It now accounts for about
15% to 20% of all online purchases. Nasscom discovered in a 2019
study that India is the third largest startup ecosystem in the world.
The recent growth in the number of businesses online is a promising
sign for affiliate marketing possibilities. People buy a wide variety of
products and services online. To attract more customers and sell
products to them, businesses are focusing more than ever on affiliate
marketing.

AFFILIATE MARKETING – 
A Promising Future
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Sibina Babu
(MMS/ HR- 2020-22)

SkimLinks, CJ Affiliate, Share a Sale, and Rakuten are just a
few of the companies that have sprung up to broker affiliate
partnerships, working with both brands and publishers to
build up programmes.  Amazon operates its own affiliate
program. And although the company has recently
significantly reduced its affiliate rates, the size of Amazon
will continue to generate a significant volume of affiliate sales
and commissions.
With the development of technology and the emergence of
technologies that promote influencer management, the
affiliate marketing department is expected to grow further in
the next few years, with an estimated market value of over
US$12 billion. According to Forbes, the industry shows no
signs of slowing down. Despite the implementation of Covid
restrictions, it is estimated to grow by about 10% per year.
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SOCIAL DISTANCING TO SOCIAL
MEDIA MARKETING

From lighting diyas and hoarding rations to now completely immersed
into the new lifestyle, we have come a long way. The pandemic didn’t
leave any sector out and force everyone to make changes. Marketing and
advertising being one of the sectors. Marketing and advertising had
already taken a huge step into the virtual world with the 21st century
bringing in the great internet revolution. But this was pushed into 200
times the progress with each and every entity having no other options
but to move online. From companies shifting ads from billboards on
empty streets to now websites and platforms filled with traffic, we surely
have seen quite the progress in this field. With over 3.6 billion social 

The world was forced to move online
and now companies and marketing
teams need to make the sudden leap
and cope up with the current situation
and trends.
After one announcement and a minor
scare, what was supposed to be a one
week precautionary lockdown has now
grown to a 1.5-year-long event. 

media users globally this is where the real audience is.
Making the right moves and using the latest trends can
help a venture rise in fame in no time. 
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Many small and handmade business owners have made exceptional use
of these strategies and helped boost their value from zero to the top in no
time. From making 15 second trendy videos to live tutorials and
webinars. Everything is now just set up in the virtual world and is
controlled by precise timing and algorithm hacking.
With great success in this high-performing volatile sector, comes great
risks as well. Instant fame can also bring instant damage. One wrong
move and people might take no time to #cancel you out of the business.
Over engagement can be bothersome and too less of an engagement may
have the risks of the audience forgetting you. Finding your spot and
jumping into the right situations and trends is essential and should be
taken seriously if you want social media to work for you.
With Digitally sound and tech-savvy audience and the ever increasing
demand for online platforms for work, education and entertainment it
only seems best to have a larger percentage of marketing being
conducted online and the rest offline. Your audience is waiting for you up
high in the virtual clouds, hope you land there soon too.

Nidhi Chandrakar
(MMS/ Marketing - 2020-22)
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In today’s world of internet, Digital Marketing is the most
guaranteed way of marketing. Traditional marketing has little or
probably no place in the future of marketing. It is now vanishing
with time as  the Digital Sphere is heavily  dependent on digital
marketing due to its numerous benefits. Where traditional
advertising fails, digital marketing has the potential to provide the
most important advertising strategies.
The shopping experience of a customer starts right when he sees an
advertisement of the product and that is exactly why the marketing
methodology must be an enterprise’s strong game. The shift of
marketing landscape has been shifted from the brand itself to the
customer. Customers now are put at the center of the strategy. With
smartphones being on the rise, all generation people are spending
time on their smartphones, tablets and laptops more than ever, the
way people are interacting with brands has been changing the
nature of marketing to digital marketing.  

DIGITAL MARKETING
FUTURE OF MARKETING

The world is now in a digital age. Millions of people spend large
amount of time on the internet poking around digital platforms. 

Digital Marketing methodology
takes advantage of this customer
behaviour to reach out to more
customers on social media and
other digital platforms for brand
awareness, lead generation etc.
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Following are 5 reasons why digital marketing is the future: 
Ease of access for the customers 
Earlier products were promoted through newspaper, television,
radio and magazine ads. Today products and services are just one
click away from the customers. Just click on the product and they
get all the information needed, and for sellers just one click and they
get all the data, visual reports of the sales. This is light on the
pocket yet effective in performance shopping & the process is more
efficient for both the customer and the seller. 

Reach GEN Z and wider audience 
The best quality leads in the marketplace are generation Z and they
want everything to be fast, cost and time-effective and precise. The
math is simple, you serve them well, score conversations and it will
increase your customer-base. Digital platforms are the best way to
connect with them directly and give them personalized hassle-free
shopping experience. 

Brand awareness on a global level 
Digital marketing enables to break all the location barriers and
bring people from all corners of the world closer. On digital
platforms it is easier to reach out the global audience than using
traditional marketing ways. Brand awareness with a global mission
expands the customer base and digital platform makes the process
easier and more efficient. 

Monitor engagement & customer buying patterns 
Various tools that come with the digital marketing platforms help
monitor customer engagement and their buying patterns which help
businesses determine their marketing strategies.
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With all this being said, digital marketing for businesses is no
longer an option now, it is an absolute necessity. It makes the life
easier for both the seller & the buyer. Buyer’s ease-of-access to the
internet and products offered & seller’s ability to offer personalized
experiences to the customer, monitor engagement, buying patterns
through digital marketing contributes to the immense success of
the business. In the dusk of traditional marketing era digital
platforms will take its place to connect with customers directly and
will rule the marketing world. 

Measure ROI with different Data Analytical tools and trach results
Digital marketing is a measurable form of marketing. It comes with
various analytical tools like google analytics, SEO tools and google
planners. These tools help monitor throughout activities and the
performance can be evaluated with a few clicks. This not only
automates the procedure but it also helps to make educated and
more accurate decisions.

Mayuresh Pawar
(MMS/ Marketing - 2020-22)
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India is emerging as a digital revolution at a rapid pace in today’s
times. Earlier, we used to rush into the market to buy small and
oversized items. Today, we can order anything from our own online
website or application and order anything at home. As a link,
ordering food through online websites or applications has become a
fashion in today’s time.
When people return home from their work, their thinking is that
they get their ready-to-eat food at home, and this happens mostly
with people where women also return home from their work.
Keeping this link in mind, the three friends created a lot of panic in
India’s food industries by starting the startup of online food delivery
company SWIGGY.
 Started from the startup of the logistics company “Bundle.”
Sriharsha Majetti, the originator of SWIGGY, began with two other
friends, Nandan Reddy and Rahul Jaimini. Sriharsha worked in a
bank for almost a year after finishing his engineering studies, but he
wanted to start his own business from the outset, so he quit his job at
the bank.After talking with a buddy, Nandan Reddy, about starting
their own business, the two of them launched "Bundl," but the
company did not last long and failed in 2014. He had to shut down
his business.
After seeing the failure of his logistics company “Bundl,” he did
some more research, and according to his research, he planned to
start an online food delivery business. In August 2014, he changed
his plan into reality, launched the startup with five delivery buys,
laying the foundations of SWIGGY.
 

 

BRAND STORY-  
      SWIGGY
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How does the company earn?
Swiggy works closely with large restaurants as well as small food
shops in the food industries sector, according to Swiggy's creators.
Many small and large vendors work in this area. Swiggy's income is
described as follows: "Currently, 30% of Swiggy's earnings are on
people's orders. 
Swiggy gets money from both sides by charging a commission to the
restaurant and a Home Delivery Charge to the public. Swiggy also
makes a significant amount of money through advertising.
Swiggy served in 8 new cities
Swiggy’s founders told of the expansion of their company that they
have serviced their company SWIGGY in 8 new cities, including
Ludhiana, Guwahati, Nashik, Kanpur, Mussoorie, Ponducherry,
Vijayawada, and Dehradun. Besides, SWIGGY has over 50,000
restaurant partners.
SWIGGY has expanded its business by arranging $ 210 million in
funds from Naspers and DCT. Recently 1.2 lakh delivery buoys work
for SWIGGY company. Currently, 50,000 restaurants are associated
with SWIGGY as partners.
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Conclusion
There is absolutely no success. It requires patience as well as hard
work, the way Sriharsha Majety, Nandan Reddy, and Rahul Jamini
together teamed up with a successful entrepreneur by launching
SWIGGY, one of the country’s largest food industries.

Achievements
Swiggy Company reported a revenue of 133 crores and a loss of 200
crores for the fiscal year 2016-17.
The Better Awards were given to Swiggy, a meal delivery firm, by
The Economics Times in 2017. Swiggy was also included in Forbes
magazine's 2017 edition of the Forbes 30, UNDER 30 INDIA.

Vinay Juriani
(MMS/ Marketing - 2020-22)
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 Tupperware (moms’
best friend) –

Tupperware is
launching bottles with
GPS trackers on them

to make all the
mothers in India

happy.
 

 Pepsi got its name from
pepsin, the digestive

enzyme. The name Pepsi
was chosen because Caleb
Bradham, the inventor of

the famous drink, believed
that his drink was a

'healthy' cola that helped
with digestion.

 
Recently, Xiaomi has spent 2
million to change the logo of
the company. Just think why

would a company pay so much
money to someone to change its

logo? Xiaomi gave so much
money so that all the media

houses cover this matter and it
can get maximum publicity.

 

The retina scan
technology of your

Apple product is not
made by Apple but
manufactured by

Samsung.
 

94% of the
world's

population
recognizes the
red and white

Coca-Cola
Logo.
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https://startuptalky.com/coca-cola-pepsi-business-model/
https://startuptalky.com/tim-cook-story/


  Difference is Perfectly
clear -

In 2014, Sony sold its
Earbuds/MP3 player in a
bottle of water to actually
prove that their product is

really waterproof.
 

It’s all about You –
 No clocks in malls,

Reason behind this is
that customers can

easily spend hours there
without worrying about

time.
 

 It’s not just coffee. It's
Starbucks!

The coffee chain Starbuck
doesn't allow staff to wear
perfumes, fragrant powder

and lotion because the
fragrance of these products

can affect the aroma of coffee
in its store.

 

Gives Wings –
 Once Red Bull strategically

placed empty cans of its
product in garbage cans

outside a famous nightclub so
that everyone thinks many

people are consuming Red Bull
and start buying it.

 

 Craze of Nokia –
 Apple sold 195 million
iPhones from 2007 to
2020, and Nokia sold
282 million phones
from 2007 to 2013

alone.
 



 

LITERATURE
       CLUB



EXPERIENCING HAPPINESS IN
HELPING OTHERS

 

We all know how great it feels to
receive gifts. However, the joy of
getting is temporary. There are
so many people out there who
feel alone and deal with
something painful. They want
someone to hold them and be
there in their times of need.
Truly helping from the heart
fills our life with joy and
provides a sense of satisfaction.

 
Have we ever wondered,
what is the main purpose of
our existence? Or why is it
that we exist on this earth?
Most of us are so busy in our
lives that we often feel our
real purpose of existence is
wealth, competition and
fame. 

I have been searching for answers to these questions for a long period
of time. When I searched for the answer to these questions, I realized
that life is about losing yourself in the service of others. It is about
making our lives richer and meaningful by helping others without
any expectation.
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The joy of helping is one of the best investments one can make
towards achieving genuine happiness. Many of us view life as a
hierarchy where people at the bottom are expected to serve us. This
desperation and immense competition create a deep sense of
insecurity so much so that we forget who we truly are. As Johann
Wolfgang von Goethe once said, “Not the maker of plans and
promises, but rather the one who offers faithful service in small
matters. This is the person who is most likely to achieve what is good
and lasting.” Choosing intentionally to help others flips life upside-
down. Our worries and challenges may seem of less importance when
compared to other people’s situation. We start enjoying the blessings
the Almighty has bestowed on us. This creates an inner peace within
us giving us one of the best feelings ever. We reap the joy of seeing a
bright smile on people’s faces.
There are so many examples of people who have done great things
for humanity. Our small contribution can make a big difference in
society. If we are unable to count our blessings, then the most
important thing to do is to go out and see the life of those
underprivileged. We would find that the life we live is someone else’s
dream. If we can’t be happy with what we have right now, we’ll never
be happy with more.
Everything we do comes back to us; whether good or bad. We are a
reflection of what we put out into the world. If we dedicate our lives
to doing good, we will be rewarded. Positivity, kindness, and
compassion is the key.

Tanzila Inamdar
(MMS/ Finance - 2020-22)
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Phillip C. McGraw once quoted, ’Life’s a marathon, not a sprint.’ It is
a span of almost 65 years on an average. The race of life is a long
one. That being said, nobody can expect life to be a path of flowers at
all times. It is meant to have thorns to appreciate the flowers. People
tend to lose their calm when these thorns come our way. Having an
unfavorable situation in your life is normal. It will enter and exit
your life according to its own timings.
 These types of situations also differ according to the age groups.
However, today, the biggest thorn in every individual’s life is the
fear of failure. Not reaching a certain point in your career to deem it
as successful has been tormenting almost 80% of the unemployed
and fresh graduates. COVID – 19 has also added the fuel to the fire,
by limiting the opportunities for fresh graduates and increasing
their demands to unrealistic standards. 

EVERYTHING IS GONNA BE
ALRIGHT
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 This has been constantly affecting the mental peace of many young
individuals leading to a state which demotivates them to work hard
and succeed in life. This is also one of the causes of an increase in
people with mental health problems. Mental health should be
addressed since it can result to a situation where the person affected
believes he is responsible for unpleasant events that occur in his
environment, even though he has no link to them. It takes a toll on
the daily life of a person and can lead to mood swings. It is a feeling
of being submerged in the ocean, in fact, no one can take you out.
Only by working hard can we save ourselves.
 As a result, it's critical to keep tabs on those who are battling with
mental health concerns. Coming from a situation of mental health
issues is not easy. If a person is trying to share their concerns with
you, be patient and listen to them. We frequently dismiss their
feelings by ignoring their difficulties. They are looking for
acceptability rather than validation. Lending your hand in difficult
times will be much more helpful than saying ‘everything is going to
be alright.’

Vinita Manglani
(MMS/ Finance - 2020-22)
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Don't you think of ending your life
when pain seems endless.
I'll listen to you ; 
You tell me about your suffering.
Cry or crib and I won't be judging. 
I'll make an armour 
of my words to protect you 
when your 
Thoughts go rogue. 
And when it breaks and shreds
I shall write a poem
and make you feel that, 
Suffering is artistic 
and you 
are an incomplete art yet, 
You still have got a lot of part yet. 
So, when this disaster within you Ends,
I'll again write a poem on what's left,
I'll make you believe that 
You still CAN Create The BEST ! 

VINAY JURIANI
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WHEN YOU'RE AT ROCK BOTTOM



I love the yellowing rusty distinctive
smell of an old book, this unmistakable
smell is as much a part of the book as
its content, it reminds me of a mothers
love no matter when you seek it, it
always leaves you leaving comforted
and warm…
I love waking up on cold mornings and
sniffing the fresh smell of dew drops, it
leaves me feeling rejuvenated…
I love the earthy smell of soil just after
the first fall…
I love the crowded bazaars with the
vendors hawking, women bargaining,
children running all over and poor men
carrying the bags, it gives me a feeling
of normalcy amongst my chaotic world.
I love old antique shops, they remind
me that time is eternal while we are
just transient, they transport me to an
era full of imagination and tales
untold….
I love a clear night sky, a sky glittering
with luminous and twinkling stars, a
sky streaked with colors of orange,
blue, red and white, a clear turquoise
blue sky with white puffy clouds … the
sky makes me realize that the world is
full of endless opportunities and
possibilities.

QUAINT DELIGHTS….
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I love sitting in sunlight on a cold day ….
I love sipping coffee while listening to the pitter patter of raindrops
against the window plane….
I have realized that these quaint delights of life have a way of
sneaking upon you suddenly and are gone within a blink of an eye
lost amidst our busy life.
So, take a moment to savor it, your life will become much more
beautiful, it will leave you with a smile on your face and a spring in
your step.
Discover your quaint delight and relive your life!

Shivika Gupta
(MMS/ Marketing - 2020-22)
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Hope you loved and enjoyed reading the

content we brought across through
Marketing Echo.

 
We would be more than happy to receive
your valuable feedbacks and also do tell

us your favorite segments. 
 

Write us at :
marketingcell.vesim@ves.ac.in


