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Editor’s Note 

"A word after a word after a word is power." 

The goal of the 'Business & Beyond' magazine is to offer a platform where 

students, teachers, and industry experts can express their views on all aspects 

of the business world. Through its originality of invention, brilliance of writing 

and visual presentation, and adherence to authenticity, healthy expression, and 

editorial consistency, the magazine strives to exemplify the leadership's 

principles and content. 

The entire editorial team works hard to produce a magazine that is a true 

depiction of students' work and to share with you some intriguing pieces that 

provide business insights. 

I'd want to express my gratitude to everyone who contributed to the magazine 

and wish for more enthusiastic engagement in the future. My sincere thanks 

go out to the editorial team for their tireless efforts in content creation. I'd want 

to offer my heartfelt gratitude to all of the contributors to this issue's writings. 

I'd also like to express my gratitude to the industry experts for providing their 

important insights and knowledge. 

We are constantly striving to broaden our reach by publishing more articles and 

growing our community of dedicated readers and writers. 

The editorial board welcomes suggestions and input to help improve the 

magazine's content. Please provide your valuable feedback to 

blogsbab.vesim@ves.ac.in. 

 

Yashna Bhagchandani 

Editor – “Business & Beyond” 

VES Business School 

 

  

mailto:blogsbab.vesim@ves.ac.in
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Message from The Director 

 

It gives me great pride to introduce Business & Beyond’s 

First Edition. Business & beyond is a quarterly publication, 

providing students with a platform to contribute their 

thoughts and flood their innovations. Many have talents 

unknown to them, and this is one platform to unleash such 

dormant talents and make known their capabilities.  

 

VESIM Business School has always pursued a multidisciplinary approach that 

focuses on market trends, technologies, corporate ethics, and core values that 

contribute to all round development of a student.  

I congratulate the Magazine Team and the faculty for their tireless efforts that 

have come to fruition in the form of this magazine. I wish them all success and 

hope that this tradition that has been set by the current students will be carried 

through by the following generation of students to come.  

We look forward to having more readers and more contributions from our 

readers to share the knowledge and experience with students and society at 

large.  

 

 

 

 

Dr. Satish Modh, 

Director 

VESIMSR 
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Chairperson’s Note 
 

'Business & Beyond’ is a student-driven magazine focused 

on creating awareness of the current affairs associated with 

the dynamic business world. The magazine includes current 

scenarios and analysis of the upcoming trends.  

 

‘Business & Beyond’ also hosts a Pan-India article writing 

competition, ‘Varnan’, to help students to express their 

viewpoints and to improve their writing skills.  

The vision of the magazine is to create an array of distinct perceptions of 

corporate and management dynamics, all under one roof.  

I am enormously proud of Team for their wonderful efforts, commitment, and 

diligence towards their sense of ownership for publishing ‘Business & Beyond’. 

A very hearty congratulations to Aakash Bhattacherjee, who is the winner of 

Varnan’s Call for Articles. We are happy to feature the article penned by Aakash 

Bhattacherjee, and the articles of four special mentions from Varnan’s Call for 

Articles, Vishnu Pandey, Shweta Mohanty, Rohan Bhatia and, Shaurya Sharma, in 

this issue. We are overwhelmed by the response that we have received from all 

of you and encourage you to write to us with the same enthusiasm. 

We would also like to hear back from our esteemed readers on how they found 

our first edition. Please do write to us if you want some specific topic to be 

covered in our magazine. We value your feedback as it helps us to constantly 

improve and write better! 

  

Enjoy Reading! 

 

Dr. Kavita Kanabar, 

Faculty In-Charge - “Business & Beyond”. 

Associate Dean - General Management & Business Analytics. 

VESIMSR 
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Cell President’s Note 
 

“Purpose fuels Passion.” ‘Business & Beyond’, serves as a platform for 

management enthusiasts to drive out their passion towards business articles. On 

behalf of General Management Cell, I present to you the Third issue of 

‘Business & Beyond’ with a theme “Indian Startup Ecosystem.” 

India has the 3rd largest startup ecosystem in the world and is a home to a total 

of 51 unicorns as of 2021. It can be noted that over the last few years, dedicated 

efforts have been undertaken to hone the startup ecosystem through flagship 

initiatives like ‘Startup India’. The changing consumption patterns and favourable 

conditions have made this rise possible. This ecosystem will soon be a strong 

contributor to the Indian economy. Articles in this edition are based on the 

above theme. 

‘Business & Beyond’ constantly strives to provide articles that are thought 

provoking and that add value to our management education. This magazine 

encourages students to bring out the hidden creativity and talent in them. The 

magazine is published with a unique theme every academic quarter dedicated 

towards raising knowledge of business sector. 

On behalf of the Magazine team and the Blog team, I take this opportunity to 

thank everyone responsible in making this magazine a reality. We hope we meet 

your expectations and get bigger and better through the editions to come.  

Happy Reading! 

 

Ameya Sudhakar Badwaik 

Student President 

General Management Cell, 

VESIMSR 
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Cell Vice President’s Note 

“We are all apprentices in a craft, where no one ever becomes a 

master!”        

On behalf of the General Management Cell, I present to you the third edition of 

‘Business & Beyond’. ‘Business & Beyond’ constantly strives to provide articles 

that are thought-provoking and that add value to our management education. 

Published with a unique theme every month. These themes include Leadership, 

Innovation, Corporate Social Responsibility, Sports Management, Technology 

and Trends, Change Management, and so on. 

As the Vice-President of the Cell, our aim has always been to make valuable 

contributions in terms of leadership skills so that we become more efficient. 

‘Business & Beyond’ encourages students to bring out the hidden creativity and 

talent in them. 

 As we can see, India has emerged as the third-largest start-up ecosystem in the 

world after the US and China and the pace of growth is not showing any signs 

of slowing down, so eventually, India is on the track of becoming a developed 

nation. Hopefully, this edition of the magazine will provide a platform for many 

young enthusiasts to show down their creativity. 

On behalf of the Magazine team and the Blog team, I take this opportunity to 

thank everyone responsible for making this magazine a reality. We hope we meet 

your expectations and get bigger and better through the editions to come. 

 

 

 

 

 

 

Harshad Patil 

Student Vice President 

General Management Cell, 

VESIMSR 
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The Indian Start-up Ecosystem 

 

Start-ups have gotten a lot of attention in India, as well as many other regions of 

the world, in recent years. Their numbers are growing, and they are increasingly 

being recognised as major engines of economic growth and employment 

creation. Start-ups can generate meaningful solutions and so operate as engines 

for socioeconomic development and transformation through innovation and 

scalable technology. 

Over the previous two decades, the Indian start-up ecosystem has changed 

dramatically. Although few firms were formed in the 2000s, the ecosystem was 

still in its infancy, with only a few active investors and a limited number of 

support organisations such as incubators and accelerators. Innovative solutions, 

particularly those that reduce poverty and benefit a wide number of people, are 

desperately needed. Given India's size and limited resources, low-cost, high-

impact solutions are necessary. Because of their scalability and exponential 

growth potential, technology companies play a critical role in achieving this. 

The Modi government has made a number of measures to assist entrepreneurs. 

The prime minister's flagship project, "Start-up India," was launched in 2016 with 

the goal of creating a robust ecosystem that is conducive to the creation of start-

up firms, as well as driving long-term economic growth and creating large-scale 

employment possibilities. Among the measures are an INR 100 billion fund, 

financial support for incubators, the construction of tinkering laboratories, tax 

breaks, and a simplified recognition process for business formation. So far, the 

Department of Industrial Policy and Promotion (DIPP) has recognised 14,036 

start-ups, 660 of which have received business support, and 132 of which have 

been funded.  

The pandemic in 2020 presented plenty of hurdles to the businesses, but they 

faced them head on. This fearlessness inspires optimism for India's start-up 

community. Despite the fact that India's start-up environment is ranked 29th, 

behind numerous other countries, roughly 13 start-ups joined the Unicorn Club 

in 2021. This entry brings the total number of Unicorn Club members to 55. 

In 2020, start-ups like Pharmeasy, CRED, Groww, and Digit Insurance raised 

$12.1 billion in funding. They raised $7.8 billion through 402 deals between 

January and May of 2021.  
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Challenges faced by the Start-up Ecosystem- 

1. Scalability- A considerable quantity of working capital is necessary to 

run a start-up. Many firms, especially those in their early phases, are 

bootstrapped, meaning they are self-funded or rely on financing from 

friends and family. Some start-ups have enough paid clients to be or 

become self-sustaining and able to grow organically as a result of the 

money and profits they create. While not every start-up needs external 

funding, many of them begin looking for investors as they prepare to 

expand. Even if they have received positive feedback on their product and 

have some market validation, finding the proper investor and raising 

financing might be tough. 

 

2. Digital Divide- India is a vast country with many different cultures, 

languages, ethnic groups, and faiths. Because Indian clients are so different, 

entrepreneurs' understanding of them is frequently limited to specific 

places that they are familiar with and where they have local contacts. 

Comparative advantages are related to certain places in this way. As a 

result, establishing a pan-Indian business is more difficult due to their lack 

of understanding of clients in different parts of the country. 

 

3. Willingness to open to new opportunities- Another problem for 

businesses is getting their products to market in India, which appears to 

be difficult to break into. The competitive landscape is one of the reasons: 

Many enterprises are already existing, and many more, including copycats, 

enter the market. Another factor is that small businesses are at a 

disadvantage when compared to large corporations. On the one hand, this 

is because large market actors are better equipped to deal with 

bureaucratic restrictions. Public procurement, on the other hand, is 

regarded as ineffective, and the government prefers to sign contracts with 

well-established firms. 

The Indian market provides many prospects for businesses, and start-ups, in 

turn, have high hopes of promoting growth and creating jobs. In India, more 

companies have arisen in the previous two decades, and the related ecosystem 

has grown rapidly. As a result, support has expanded in a variety of areas, 

including office space and infrastructure, business mentoring and networking, 

and the availability of financial capital. There is a strong sense of optimism about 
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the ecosystem's future development. Despite this, Indian start-ups confront 

tremendous difficulties. Overcoming such obstacles will necessitate the efforts 

of all parties, including ecosystem actors, government agencies, and 

entrepreneurs themselves. Changes in the larger cultural environment might also 

be beneficial in encouraging people to take risks and maybe generate significant 

solutions. 

The willingness to take chances should be rewarded more, and failure should be 

seen less negatively. Furthermore, breaking prejudices is a critical step toward 

increasing diversity, which would enable today's big ideas to receive the 

ecosystem of support they require to succeed. 

 

 

 

 

 

Yashna Bhagchandani 

PGDM – Human Resources 
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Wind of change 

"Somewhere, something incredible is waiting to be known.” —Carl Sagan 

But it looks like many successful and budding entrepreneurs have cracked the 

code to that incredible thing that was waiting to be known and has now been 

discovered. The past two years witnessed several ideas, creativity and 

innovation from some genius minds of our country who took the plunge and 

had the courage to take the risk. 

While some vital sectors across the country were hit hard by the Covid-19 

onslaught, it has proven to be a booster dose for many established and upcoming 

Indian Start-Ups. The global epidemic prompted a societal digital change and 

embrace of technology. 

Money found its route into Indian shores from American investors with the 

start-ups mopping up more from them who are benefitting from the easing that 

came as Covid-19 relief measure. Due to this, the start-ups received an 

enormous amount of $15.6 billion in 2021 alone. There was a rise of 

approximately 218% from what was garnered a year ago. 

India banning Chinese apps like TikTok, ShareIt, online games like PUBG, Clash 

of Kings, etc. certainly put Indian entrepreneurs in a stressful situation as they 

would now have to denounce the 

presence of Chinese investors on 

their board, and that is inevitably 

what start-ups like Paytm had to 

do. Just as the situation was 

aggravating, global funds like 

SoftBank and Tiger Global, 

stepped in as Messiahs for the 

entrepreneurs and filled the 

vacuum to increase their play in 

India as well. Foreign money isn't 

the only thing coming into Indian 

start-ups. Corporate India has 

also joined the group. Reliance 

Industries and Tata have both 

made investments in start-ups. 

Reliance has invested $3.41 

billion in over 21 Indian start-ups, 

whereas Tata has spent $ 380 
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million in various tech start-ups, with majority holdings in notable projects such 

as 1mg, Big Basket, and others. 

In the year 2021, the Indian startup ecosystem has spawned a total of 40 

unicorns, a new high. According to data published by prominent startups 

newspaper Inc42, India already has 82 unicorns with a total financing of around 

$38.4 billion (from 2014 to December 4, 2021) and this year, India surpassed 

the United States and China to become the world's third largest startup 

ecosystem. Indian companies earned record funding in the third quarter of this 

year, with $10.9 billion invested across 347 deals. 

Apart from this, with the constantly declining rate of Covid-19 infections, 

positive global indications, investor backing, and corporate profits, the market 

has engulfed in an IPO frenzy. It's raining IPOs from startups and unicorns, from 

Zomato and Paytm to online insurance marketplace Policy bazaar, logistics 

company Delhivery to fashion platform Nykaa.  

Nykaa’s IPO was a huge success and in itself was a wind of change, making Falguni 

Nayar, the founder of Nykaa to become the wealthiest self-made female 

billionaire of the first woman-led unicorn. Many such inspirational stories have 

come forward due to the change in the Indian start-up scene. Not only this, the 

unicorn narrative of 2021 is one of many firsts, as the ecosystem saw the first 

unicorns in healthtech, social commerce, and e-pharmacy.  

The Indian start-up ecosystem has also brought many ground breaking, 

revolutionary and inclusive 

changes in the system and the 

archaic system.  

Three years after the 

Supreme Court knocked 

down Article 377, a legislation 

that made homosexuality 

illegal, a slew of new 

businesses catering to India's LGBTQ+ population have sprung up. Companies 

founded by members of these communities for self-sufficiency and community 

development are springing up all across the country. A tiny but major example 

of this is a Pune-based LGBTQ+ community enterprise that creates rainbow 

products such as flags, banners, and other items, as well as hosting events, 

allowing LGBTQ+ individuals to network and exchange stories. Although a lot 

is yet to be done, everyone involved should realize that their interest and their 

opinions should lie in the business and be about the business rather than the 
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sexuality of the entrepreneur or the employees working for them. There are 

many startups are slowly but steadily changing not only their HR practices but 

also how they operate. Though there is still a long way to go before the startup 

community can be described as liberal, small initiatives have been taken to ensure 

LGBTQ+ employees feel comfortable and equal at work. 

Many start-ups and unicorns have also led the way towards a more sustainable 

future by creating, establishing and implementing initiatives that cause less to no 

harm to the environment, and some beautiful examples of such companies are 

Phool.co, Ambee, etc. who have shown the courage to bring their 

unconventional ideas to reality, and that too with intelligence technologies.  

A wave of change has definitely begun and altered the fabric of the Indian 

Corporate World. Let’s hope this change remains and continues to grow, 

building more responsible, accountable, intelligent and empathetic leaders for 

the future. 

 

 

 

                                                                                  
                                                                                                  

Anjali Nair, 

PGDM- Marketing 
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Sustainability and Indian Start-ups 

Why are all businesses today giving so much importance to sustainability? And 

what is sustainability?  The notion of sustainability is that of development of 

products, goods, and services that involves sustaining our present needs without 

compromising the ability of our future generations to satisfy their own needs. 

With such a widespread focus on sustainability and protection of the 

environment and natural resources, businesses have caught on to the green 

movement, constantly learning to incorporate sustainable branding that is 

focusing not just on profits but on environmental, economic and social issues as 

well. And Indian start-ups are not far behind. They have also joined the 

bandwagon and today there are multiple Indian start-ups practising sustainability.   

 

While many aspiring and ambitious entrepreneurs are manufacturing innovative 

products, it is done at the risk of exploiting natural resources and harming our 

natural environment. With environmental issues such as climate 

change, scarcity of resources, and pollution taking centre stage, many Indian 

start-ups are contributing their bit by emphasizing on green products and 

innovations. Popularly coined as ‘green entrepreneurs,’ they aim to educate the 

society and consumers about the importance of sustainable and organic products 

and services and their benefits.  

The Indian start-up ecosystem is booming and is expected to grow exponentially 

and it is important that they incorporate sustainability for a better future both 

for the country as well as the world. There many Indian start-ups who are 

working towards being greener and sustainable brands and also educating the 

world about the importance of sustainability like Health Horizons, a Noida based 

start-up established in 2017. It focuses on breaking the taboo around 

hemp/cannabis and educating people about the array of nutritional and medicinal 

benefits that people can have with its consumption.  
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Another example is of a start -up called Phool. 

Phool a Kanur based start- up was founded in 

2017. They collect floral waste from the temples 

and mosques in Uttar Pradesh, thus preventing 

7600 kgs of waste flowers and 97 kgs of toxic 

chemicals from stepping into the river Ganges 

daily. The waste is then converted by rural 

women self-help groups into patented organic 

and incense sticks via flower cycling. The company plans to expand this 

movement by having a pan-India presence within the years to return. Today, 

their line consists of vermicompost, incense cones and incense sticks. This is an 

excellent example of using innovation to recycle waste and produce something 

useful out of it. Not only is it beneficial to the environment it is profitable as well 

and beautifully incorporates business and sustainability. 

These are some examples of sustainable Indian start-ups but they are many more 

as well who are practising sustainability. Today almost all India’s new age start-

up companies are focusing on sustainability and are going beyond advocacy for 

plastic-free or paper-free workplaces. Their latest aim is to drive initiatives 

centred on responsibility towards sustainability. Nearly all start-ups are adopting 

greener practices to reduce their carbon footprint. Indian start-ups have realized 

the importance of sustainable business practices and are constantly adopting and 

innovating products and services that follow them. Today sustainability has 

become a way of life and businesses as well.  The faster all start-ups realize this 

the better it is for our entire start-up ecosystem. Sustainability is the best 

competitive advantage a new start-up can offer. 

 

                                                                                         

 

 

 

 

                                      Shivika Gupta                                              

MMS – Marketing 

 

 

 

 



 

16 
 

A shift to Electric vehicles 
The alarming surge in Carbon Footprints is leading to a rise in Global Warming 

and increased deterioration of the environment. This is an indicator of the need 

to reduce and replace the use of Non-Renewable fossil fuels including petrol, 

diesel and coal. Millions of tonnes of petrol and diesel are consumed on daily 

basis by automobiles and vehicles. Also, in India the rate of petrol per litre has 

risen up to Rs. 110.  

Humans have now realised the significance of reducing the dependence on Non-

Renewable sources of energy for a better future of the upcoming generations. 

“Necessity is the mother of inventions.” Out of necessity humans have now 

come up with an idea of designing automobiles which will use electricity as a 

source of energy. Electrification of mobility is considered a key tool in the fight 

against emissions that have risen disproportionately over the years with the 

increase in the number of fossil fuel-powered vehicles on the road. 

The global automotive 

industry is undergoing a 

paradigm shift at present in 

trying to switch to 

alternative/less energy 

intensive options. India, too, 

is investing in this electric 

mobility shift. In India the 

shift from conventional 

petrol vehicles to electric 

vehicles has started at an unprecedented pace. The electric vehicle industry in 

India is picking pace with as high as 100% Foreign Direct Investment. There are 

new manufacturing units being started and increased push is given on improving 

charging infrastructure. Federal subsidies and policies favouring deeper discounts 

for Indian-made electric vehicles as well as a boost for localized Advanced 

Chemistry Cell battery storage production are other growth drivers for the 

Indian EV industry. Moreover, in September 2021, a production-linked incentive 

scheme for the automotive sector was approved by Cabinet to boost the 

manufacturing of electric vehicles and hydrogen fuel cell vehicles. 

The Indian automotive industry is the fifth largest in the world and will be the 

third largest by 2030. The government has an ambitious target of achieving 100% 

electrification by 2030. The government has announced incentives worth Rs. 3 

trillion in 10 sectors to encourage local manufacturing and increase exports. And 
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the EV sector will receive subsidies worth Rs. 57000 crores as a part of this 

scheme. Thus, large automobile companies such as Tata Motors, Mahindra and 

Mahindra, Bajaj Auto are designing new models of electric passenger vehicles. By 

2025 Tata Motors have planned to come up with 10 models of electric passenger 

vehicles. Tata Motors will also invest one billion US Dollars to expand its 

commercial electric vehicle business. Bajaj Auto, Hero Electric, TVS Motor 

company, Ather Energy, Ola Electric etc are companies formulating electric two-

wheeler vehicles.  

The cost of purchasing Electric Vehicles is also reducing as more and more 

competitors are entering the EV industry. In the long run EVs are more cost – 

efficient than the conventional petrol-based automobiles. This is because the rate 

of petrol has surged exponentially and comparatively the amount to be paid for 

charging EV is less. In Mumbai and other cities, the electric buses with zero 

emissions manufactured by Tata Motors are operational at a huge scale. Audi, 

the German luxury car maker, has sold its first lot of electric passenger vehicles 

in India. Enthused by the strong customer response Audi is evaluating feasibility 

of assembling EV in India and is seeking tax support to help drive electrification 

in India. 

Switch Mobility, the electric vehicle arm of Ashok Leyland, is set to invest 200 

million US Dollars in the next 3 - 5 years to lead the electrification drive in India 

and to cater other global markets as well. Led by former Aston Martin CEO 

Andy Palmar Switch Mobility is readying blueprint to make Leyland a global EV 

brand. Olectra Greentech is setting up the country’s massive and macroscale 

electric bus factory with a capacity of 10000 units in the outskirts of Hyderabad. 

Olectra Greentech will also diversify into new segments of producing electric 

three wheelers and trucks.  

In manufacturing electric vehicles, a lot of semiconductor chips are to be used. 

Recently there has been a shortage of semiconductor chips in the world. So, the 

sales of electric vehicles have reduced. Thus, the Indian government has 

announced a production linked incentive scheme of Rs. 76000 crores for 

creating Semiconductor ecosystem in India. Also, the Tata group is planning to 

invest 300 million US Dollars in Semiconductor Chip assembly in 3 states of 

India. This means that in the long run there will be a drastic surge in the sale of 

EV and the EV industry will flourish in India after 2 to 5 years.  

The battery used in Electric vehicles is called Lithium-Ion Battery. Lithium-Ion 

battery is an advanced rechargeable battery type that uses lithium ions as its key 

components. Since the lithium-ion cells are considered the heart of electric 
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vehicles the Union government has come up with a subsidy of Rs. 18000 crores 

to accelerate the production of lithium-ion batteries. So automotive battery 

manufacturers such as Exide are diversifying into lithium-ion cell manufacturing. 

Tata Chemicals have started a facility in Gujarat for manufacturing lithium-ion 

cells.  

It goes without saying that the Electric Vehicles need to be charged at regular 

intervals. So, in India many large companies are setting up electric vehicle 

charging stations across the country to boost the EV ecosystem in the country. 

Tata Power, India’s largest power generation company, has successfully 

completed the installation of over 1000 EV charging stations in India. The core 

business of Tata Power is to generate, transmit and distribute electricity. Foreign 

investors are investing 500 million US Dollars to boost the green energy business 

of Tata Power. Prime Minister has pledged to achieve net zero emission by 2070 

as part of the global drive to fight climate change. He also promised more steps 

on increasing the role of renewables in the economy and reducing its carbon 

intensity.  

The Ministry of Power’s guidelines say that there should be at least one EV 

charging station at every 25 kms on both sides of a highway. So Indian Oil 

Corporation is planning to set up 10000 EV charging stations across India in 3 

years. At present, Indian Oil has 448 EV charging stations and 30 battery 

swapping stations. The company plans to raise the charging stations’ count to 

2000 in a year and add another 8,000 in the following two years. All these 

charging facilities would come up on its fuel stations. The company plans to 

invest Rs. 150-200 crores to build this network, which would give confidence to 

vehicle manufacturers as well as buyers. Indian Oil has collaborated with Tata 

Power, REIL, Power Grid Corporation, Hyundai, Tech Mahindra, BHEL, and Ola 

for setting up EV chargers at its fuel stations. 

Thus, with all these mentioned factors I am quite optimistic about the future of 

the Electric Vehicle industry of India. The government has made every possible 

attempt to boost the automobile and EV sector of the country. The various 

automobile and power generation companies of India will also play a significant 

role in this shift to electric vehicles. Automobile companies are designing new, 

sustainable and cost-efficient electric vehicles for the ever-increasing mass 

customer base which now would prefer EV over conventional petrol operating 

vehicles. Many companies including Reliance Industries, Larsen and Toubro, 

Adani group, Bharat Petroleum Corporation, Indian Oil Corporation, Tata group 

are investing millions of dollars into the green energy generation by venturing 

into the green hydrogen business. So, there will be no chance of EV industry’s 
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growth being hampered due to shortage of green power and electricity in India. 

Thus, it is 100% correct to predict that the Indian Electric Vehicle (EV) Market 

will be valued at more than 47 billion USD in 2026. This will also lead to the 

overall growth of the country. The Gross Domestic product of India will also 

surge up to at least 7.5% in the next few years. Thus, Indian electric vehicle 

industry has an extremely brilliant future. 

  

Prithvi Shah 

PGDM 
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Aatmanirbhar Bharat 

Did you know that Indian is the second-largest start-up ecosystem (According 

to the Ministry of Commerce and Industry) in the world?? Fascinating right? A 

country, once known for having one of the cheapest workforces, now is getting 

recognized as one of the top dogs in churning out entrepreneurs. I have always 

felt that India has been a land of marvellous ideas, after all, we can “jugaad” 

anything. It’s just that we have always lacked execution, but now, times are 

changing. 

Let’s understand how did this boom suddenly happen. How did we go from a 

meagre 3000 start-ups in 2014 to more than 38000 active start-ups? The 

ecosystem which mostly began in the year 2007-2008 with the launch of Flipkart 

and Zomato later gained momentum in 2014-2015, crossing the $100 Bn mark 

in total funding in October 2021.  

According to a survey report by Innoven Capital (India’s largest venture debt 

and specialty lending firm), the following are the top qualities that make India 

interesting as a start-up nation: 

1. The cost of doing business 

2. Customers/vendors are close by. 

3. Domestic market size: 7 million college grads every year; 55 percent of 

young people prefer working for start-ups than working for corporations 

(as per youth of the nation survey of 150K young Indians).  

The average age of the founders is 31 years old. 

With 462 million internet users (overtaking China), it is the world's second-

largest consumer internet market. Eighty percent of these users are mobile. 

India has 3 start-ups in the top 100 fastest growing start-ups of the world, we 

also have the 5th spot in the list according to growjo.com. 

India's Disruptive Start-ups 

Many Indian companies have entered the business by either discovering a 

completely new market or exploiting holes in current markets or product lines. 

Although there are several successful companies, such as CRED, BYJUS, Paytm, 

Redbus, InMobi, Housing.com, Zivame, and AdPushup, that are rapidly 

developing and revolutionizing how existing business functions in the process. 

This list is not only comprehensive, but it also serves as a taster for those 

interested in learning more about India's start-up ecosystem. 
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Enablers of the Indian Start-up Ecosystem 

More start-ups have sprung up in India as a result of the success of the first. 

Enablers, accelerators, and incubators are companies that offer growth 

assistance and decision-making tools to entrepreneurs. They help nascent 

businesses mature by advising on government policy and acting as market 

catalysts. Start-up accelerators, incubators, venture capitalists, angel investors, 

support groups, technology businesses, and mentors were brought together 

through enablers such as iSpirt and NASSCOM. Simply said, their major goal is 

to provide start-up finance and help. 

Investors: 

It has become a proper profession for certain people, they are called angel 

investors, these individuals are high-net-worth individuals who invest in start-

ups and earn from the profits of the start-up. So, like the stock market, these 

individuals choose their star-ups wisely and select a few in which they are 

invested for the long term. There are a lot of agencies that have started funding 

and encouraging start-ups. 

With an increased funding influx, it's no surprise that India has seen a boom in 

unicorns or firms valued at $1 billion or more. InMobi, founded by Naveen 

Tewari, was the ecosystem's first unicorn in 2011, followed by Flipkart, the 

country's first indigenously constructed e-commerce platform, in 2012. 

There has been no turning back since then. India presently has 82 unicorn 

companies (of which only a few are currently under $1 billion, have been 

purchased, or have been listed), with 

roughly half of them, or 40, having 

been founded in 2021, which include 

the likes of Acko Insurance, 

CarDekho, CRED, UpGrad, 

CoinSwitch Kuber, etc. 

 

Let’s look at the difference between 

time: With InMobi, Flipkart, and Mu 

Sigma each entering the unicorn club 

in 2011, 2012, and 2013, the Indian 

startup ecosystem saw three firms 

enter the unicorn club in 2014, with 

Kunal Bahl's e-commerce powerhouse Snapdeal and Bhavesh Agarwal's Uber 

challenger - Ola. 
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The first big wave occurred in 2018 when ten startups joined the exclusive 

membership. BYJU's, the country's first edtech firm, joined the club this year, as 

did Policy bazaar, the country's first policy aggregator. Freshworks, a SaaS 

company, PhonePe, Rivigo, and Udaan, a B2B e-commerce platform, are among 

the new unicorns. Until 2021, the year 2020 was the most prolific in terms of 

unicorn births. Unacademy, Zerodha, Razorpay, Postman, Pine Labs, Nykaa, 

Glance, FirstCry, DailyHunt, Cars24, and Zenoti were among the 11 unicorns 

that rose this year. 

In 2021, not only has the number of unicorns increased, the average time taken 

to achieve unicorn status has also reduced from around 9 years to now around 

6.5 years. 

This has also happened because the government is promoting start-ups like 

crazy, they have come out all guns blazing to make India, a self-sufficient and self-

reliant nation by creating a Start-up India plan. 

The government support includes: 

1. SIDBI (Small Industries Development Bank of India) is managing a 

fund of funds for start-ups that was approved by the Cabinet and established by 

the Department for Promotion of Industry to provide a much-needed boost to 

the Indian start-up ecosystem. 

2. The Ministry of Micro, Small, and Medium Enterprises developed 

Aspire, a scheme to promote innovation, rural industries, and entrepreneurship. 

Its goal is to establish a network of technology centres and incubation centres 

to boost entrepreneurship and support start-ups in agro-based businesses. 

3. The Stand-Up India Scheme, which was introduced in 2016, intends to 

encourage grassroots entrepreneurship for economic empowerment and 

employment development. The goal of this initiative is to make bank loans 

available to at least one borrower from a Scheduled Caste (SC) or Scheduled 

Tribe (ST) and at least one-woman borrower every bank branch, allowing them 

to participate in the nation's economic prosperity. 

4. The Atal Innovation Mission (AIM) is a government-led initiative that 

aims to encourage the creation of new incubation centres known as Atal 

Incubation Centres (AICs), which will help innovative start-up businesses grow 

into scalable and sustainable businesses.  

Other than these, the government provides various benefits to start-ups, it has 

created a Start-up India Hub, which is a single point-of-contact for the entire 

start-up ecosystem. It enables knowledge exchange and faster access to funding.  
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The government has also taken initiatives to take care of Intellectual Property 

Rights. 

In conclusion, I would like to say that, what started in the latter years of the 

2000s, wasn’t just a fad, it was a revolution that is not going to end anytime soon. 

More and more MBA colleges have now begun with more subjects on 

Entrepreneurship. Previously, students would do an MBA course to get a better 

career opportunity whereas now most of them join for “networking” to begin 

their start-ups. 

 

                                                   

 

 

                                                   

 

         Aayushmaan Joshi, 

PGDM- Marketing 
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A Big leap Forward in Start-ups 

           

          India has the third largest startup ecosystem in the world; expected to 

witness YoY growth of 12-15%. India had over 50,000 startups in 2018, around 

9,300 among those were technology led startups. Bangalore has been listed 

within the world’s 20 leading startup cities in 2019 according to the Startup 

Genome Project ranking. It is also ranked as one of the world’s 5 fastest growing 

startup cities. The top 15 deals in 2019 constituted about 40% of total deal value, 

demonstrating that most funds are valuing deal quality more than quantity. 

Private equity deal volume in India rose for the second straight year and the total 

value of $26.3 billion in 2018 was the second highest of the last decade. 

          The factors driving this growth is an ecosystem which combines thriving 

digital payments, a growing smartphone user base and digital-first business 

models adopted by many start-ups has driven expectations of investors, resulting 

in large-scale fund flows into new business ventures. 

          Government Initiative: Stand up India scheme was launched in 2016 to 

promote entrepreneurship at the grass-root level of economic development and 

job creation. This scheme seeks to leverage the institutional credit structure to 

reach out to the under-served sector of people such as SCs, STs and Women 

Entrepreneurs. The objective of this scheme is to facilitate bank loans between 

10 lakh and 1 crore to at least one SC or ST borrower and at least one-woman 

borrower per bank branch for setting up a Greenfield enterprise. The offices of 

SIDBI and NABARD shall be designated Stand-up Connect Centres (SUCC). It 

is similar but distinct from Startup India. The Ministry of Finance has informed 

that more than 81% of account holders are Women under Stand-Up India 

Scheme. 
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          The response from global MNCs is also very enthusiastic about India’s 

new startup culture. It can be seen in the growing corporate connect. Facebook 

in partnership with Startup India disbursed cash grants of $50,000 each to the 

selected top 5 startups. Microsoft venture accelerator program in India has 

recently picked up 16 start-ups. 

          On the other side, Beijing has decided to crack down on the tech industry, 

wiping out $1.5 trillion in market value. The crackdown began with the abrupt 

suspension of much anticipated IPO of Ant Group. China’s regulators stopped 

the ride hailing company, Didi Chixing, from accepting new users, as soon as it 

went public on NYSE. There have been sweeping industry wide changes, from 

anti-monopoly legislation to new rules governing data collection and use. All of 

this has investors spooked. So how can India benefit. Due to China’s crackdown, 

the value of venture deals in India surpassed that of China. If this keeps up, India 

will experience a veritable blessing of Unicorns, thanks to the fact that money 

fleeing China needs refuge, but too many converging forces with India itself. India 

is world’s second largest digital market. The use of UPI has made digital payments 

easier in a society that was – and still is – so tied to cash. 

          The unicorn gale in India in recent years is covering diverse sectors from 

fintech to cloud kitchen. But the Unicorns, we are witnessing every month, may 

be the products of inflated valuations to tap more funds to burn more cash. 

Many of these valuations are solely on the basis of future earnings, with virtually 

no profits to show in the present. 

          So, despite the risked of inflated valuations, the overall Start-up Culture 

looks healthy and coupled with the nation’s focus on strengthening digital 

infrastructure in healthcare and education, and boosting employment with 

manufacturing, there is little doubt that India@100 will be a powerhouse of the 

global economy. 

 

 

 

 

Harsh Singh 

(MMS IT) 
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FACULTY CORNER 
 

Indian Start-up Ecosystem on Path to Success 
Over the last decade, India’s start-ups ecosystem has progressed at an incredible 

pace. Being one of the youngest populations in the world with a strong 

government support, has boosted entrepreneurship and economic growth 

across India. Today India is the third-largest start-up ecosystem in the world.  

Being a country with large population, the start-ups have plethora of 

opportunities. They can choose their product and services offering ranging from 

food, retail, and hygiene to solar and IT applications for day-to-day problems 

which could be delivered at affordable prices. 

Furthermore, the Covid Pandemic has fast-tracked India’s progress towards 

improvement in physical and digital connectivity leading towards Industry 4.0, 

thereby resulting into massive unexplored potential. In view of this 

metamorphosis, the Indian start-ups ecosystem should focus on developing 

solutions that allow businesses in key sectors to meet goals of national 

importance. Speed, inclusion, and sustainability are key elements in meeting 

this objective. Data also suggests that the expansion in the start-up ecosystem 

has largely been clustered in the large (Tier 1) cities and states with financial 

depth, and especially in IT-enabled sectors including e-commerce, transport, 

and finance. Creating more awareness of government initiatives and incentives, 

credit disbursement to priority sectors, promoting outreach and network 

benefits to Tier 2 and Tier 3 cities, as well as easing financing and tax breaks 

for foreign and domestic investors could improve opportunities for start-ups in 

India. 

There have been thought-provoking advancements made by the Indian 

Government to resolve the challenges faced by start-ups, primarily, by 

advocating entrepreneurial mindset by introducing regimes: 

• ‘Make in India’   -   aims to make India a global manufacturing hub 

• ‘Stand Up India’ -   aims at promoting entrepreneurship and job creation 

• ‘Start-up India’   -   aims at promoting bank financing for start-ups 

 

Today the start-ups that are innovation and technology driven have increasingly 

become the backbone of a new India and could be the key drivers for several of 

the government’s programmes such as Make in India, Digital India, Start-up India 

as well as employment generation. There is a strong willingness among aspiring 

entrepreneurs to take risks and establish new business models. This attitudinal 
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shift amongst urban young people has been in part due to the success they see 

of home-grown ventures Flipkart, Snapdeal, Ola, Nykaa, to name few.  

 

There are a number of challenges for Indian start-ups, from the stage of 

incorporation through the stages of raising capital, hiring resources, scaling up 

and making an exit. There is a need to address such bottlenecks to minimise 

failures and ensure that the start-ups graduate to becoming scaleups. The 

enablers and incubators are also providing start-ups with growth advice and 

decision-making tools.  

Today, almost every Indian Institute of Technology (the famed IITs) and Indian 

Institute of Management (IIMs) has an incubator, as do the Indian School of 

Business (ISB) and the Indian Institute of Science (lISc) and a host of technology 

and business schools. 

One of its flagship initiatives in this direction is the Atal Innovation Mission (AIM), 

whose two core functions are to promote entrepreneurship and innovation, to 

generate innovative ideas through the support of incubators, tinkering labs, and 

scaleup support for established incubators. A request for proposal for 

government-funded AIM incubation centres in India in 2016 led to 3,658 

applications, of which 1,293 were from private academic institutions and 1,048 

from corporates. The figure below shows the major start-up hubs of India and 

where some of the key sources of applications were. AIM will provide a grant of 

Rs 100m to selected incubation centres for up to give years. 

 

Distribution of applications received for Atal Incubation Centres  

and key start-up hubs in India 
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As per Dr Anil Wali, Foundation for Innovation and Technology Transfer, IIT-

Delhi, “Atal Innovation Mission is a welcome initiative that will enable not just 

critical institutional support and access to appropriate human capital but will also 

help nurture and grow a robust entrepreneurial ecosystem.  

Some of the better-known incubators in India are hard pressed to consistently 

produce high-impact start-ups. Involving successful entrepreneurs to design and 

guide effective incubator programs may just become necessary.” 

Additionally, there are a host of privately run incubators and accelerators, some 

home-grown, others set up and run-in collaboration with partners from abroad. 

One trend gaining momentum is that of corporate accelerators. In the past 3-5 

years, many large multinationals have set up incubator and accelerator programs, 

seeking the latest in innovation and offering the technical expertise and 

mentoring that young start-up need to take their solutions to the next level. 

Accelerators typically take companies with working products and provide them 

with funding, mentoring and business development services over a fixed period 

of time. Large global companies that have been running accelerator and 

incubator programs in India include Microsoft, Walmart Labs, Target, NetApp, 

Qualcomm Technologies, SAP, SocieteGenerale, Cisco, Airbus, Boeing, Pitney 

Bowes, Shell and Oracle. Indian companies have also joined in across sectors 

with the likes of YES Bank, JioGenNext (part of the $130-billion Reliance 

Industries conglomerate), and Business World. The industry body of software 

companies, NASSCOM, also runs the 10,000 Start-ups incubation program. In 

addition, there are a large number of independent programmers run by privately 

fund accelerator and incubators such as Zone Start-ups, Axilor, T-Labs, Kyron, 

Social Alpha, Sigma, etc. The Silicon Valley-based GSV Accelerator launched in 

the India in 2016. 

In addition to for-profit incubators, there is also a growing range of incubators 

for social enterprises in India, over and above NGO-support funds and institutes. 

For example, Unltd, a social enterprise incubator launched by Pooja Taparia in 

2007, has supported more than 110 social ventures in Maharashtra, impacting 

more than 600,000 people. The Dasra Executive Education programme has 

incubated Milaap, Educate Girls, Under the Mango Tree, and Mann Deshi. 

Through the Hubli Sandbox Ecosystem, Deshpande Foundation in Hubballi, 

Karnataka, creates an environment to encourage innovative approaches 

addressing social challenges and has incubated AquaSafi and Next Drop. Khosla 

Labs supports social ventures in mobile payments and banking, retail efficiency, 

Big Data analytics and healthcare. IIT-Madras' Rural Technology and Business 

Incubator (RTBI) has incubated Humble Paper, Box Tree, Mobil Train, and 
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Invention Labs. Villgro offers facilities for prototyping and market research and 

a 12-month in-residence program; they have mentored over 60 start-ups in the 

past decade. The Canadian Technology Accelerators (CTA) initiative has been 

rolled out in India as well, and recently picked six Indian start-ups from 

Bengaluru, Pune, Hyderabad, and Gurgaon. 

India is expected to reach a 100-unicorn count by 2025. With 15 unicorns added 

to the club in H1 2021, this number is expected to be achieved more aggressively 

now. The 48 active unicorns in India are currently together valued at $146.5 

billion and have raised total funding of $35.43 billion so far. 

These initiatives should be irreversible and sustained along with fresh influx of 

programs aimed to push growth and late-stage start-ups towards global 

scalability. To reinforce links between various shareholders of this initiative, India 

should invest heavily in R&D.   A lot of emphasis has to go into developing human 

capital and investing in intellectual property. The meteoric shift in Indian 

consumer behaviour, rapid digital advancements and the aspiration to be a part 

of the new shared economy model has made India the epicentre of opportunities 

in the world. 

Dr. Kavita Kanabar, 

Associate Dean  

General Management & Business Analytics 

VESIMSR 
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Start of an Era: The Indian Start-up Scenario 

The term ‘start-up’ may not have stirred anything inside the minds of Indians a 

few years ago, but lately, it is the term that gets people’s heads turning. Whether 

it be freshers right out of college, or senior professionals looking for a change--

everyone wants to be part of a start-up. In layman terms, a start-up is any 

business that started with limited funding and a very small team, mostly by 

improvising with what was already available like using a garage for warehouse 

purposes, etc. There is almost always only one or two entrepreneurs’ vision 

behind a start-up, sustaining and growing only due to the passion of everyone 

involved. 

The basic model running behind any start-up is very simple--the funding from 

the inception of the idea till its self-sufficiency stage is usually pretty tight. Even 

when the entrepreneurs involved are not just depending on their own savings, 

but have incubation cell support and/or angel investors, still the money to go 

around as salaries and profits for the owners is fairly less during the first few 

months. The major principle is that the idea running behind the start-up is 

innovative enough to 

attract a large number of 

customers within a short 

period of time, and the 

company will not be in 

immediate peril of 

shutting down, ever. 

Many start-ups have been 

tremendously successful, 

to such an extent that 

they have been valued for 

over a billion dollars and 

considered a unicorn 

company by the venture 

capital industry. 

As can be seen from the 

above image, India has 

turned into a hub of 

successful start-ups in recent years. There are many reasons behind it. Several 

universities across the country offer very good incubation support, i.e., funding 

through the first stage of any start-up, to its alumni. And the ever-increasing 
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number of college graduates around the nation only means more people available 

to make use of this facility. There have also been many efforts put in by the 

government to encourage growth of start-ups as well. Start-up India is one such 

initiative launched by the government where-in various government institutions 

pledged to offer support in terms of funding and infrastructure to start-ups. Many 

foreign investors such as SoftBank, headquartered in Japan, and Google were 

also reeled in to raise more funds and support. Several state governments and 

institutions also have different schemes in their agenda that secure funding to 

start-ups. In other words, lately the entire country has become aware of the 

start-up scenario and everyone wants to offer help to them. 

An inspiring story of a start-up that didn’t receive as much support back in its 

early days and still emerged a massive success, is that of Paytm. This payment 

platform needs no introduction to today’s youth. But after its inception it had 

faced severe competition from other such platforms like Freecharge, that even 

threatened to shut it down. Vijay Shekhar Sharma, the founder of Paytm, who is 

known as the brains behind this billion-dollar homegrown unicorn; had one day 

struggled with a ten-rupee note in his pocket, trying to make ends meet. It is 

only stories like these that tell the entire picture behind a start-up scenario--

chances of huge success mixed with just as much risk, the deciding factor for the 

fate of the start-up 

being the hard work 

and dedication put in 

by the team. 

Evident from the 

image above, India 

has clearly seen a 

rise in start-ups in 

the last few years. 

And as much as the 

reason is external 

support from 

universities and 

government, according to me, an even bigger transformation has happened in 

the mindset of people; which is the real reason behind this scenario. People, 

especially the youth, have realized the potential of the internet and how it has 

the power to amass an audience that can turn into probable customers. The 

internet revolution, with Jio India, has boosted the start-up revolution in ways 

no one could have imagined. And the same goes for social media as well. A 
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decade ago, a brilliant idea had a huge chance of wasting away inside a person’s 

mind who simply never thought he could bring it to life. And today, a single 

Instagram post is enough to bring a major idea to life. People are aware of all the 

opportunities surrounding them, and this brings a kind of fearlessness which 

enables them to go after their ideas instead of letting them waste away. 

India has reached the number three spot worldwide for growing the base of 

start-ups, and if the past is any indication to the future, we will continue to grow. 

The only valid advice for someone on the brink of an idea and deciding whether 

or not to implement it, is that there will be no better timing than right now to 

begin their start-up journey in India for it truly is, a ‘Start-up Era’. 

Having immense hope in my heart for more bright individuals in the country to 

push their boundaries, indulge in the unknown and come out founders of 

incredible start-ups, I would like to end this piece with some golden words by 

Tom Preston-Werner, co-founder of GitHub- 

“When I’m old and dying, I plan to look back on my life and say ‘wow, that was an 

adventure,’ not ‘wow, I sure felt safe.’” 

 

  

 

 

 

 

 

 

 

Aakash Bhattacherjee 

NMIMS 
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India: The World’s Fastest Growing Start-up Ecosystem 

Country 

“India is one of the fastest growing start-up landscapes in the world and every 

major accelerator, investor, angel group, is participating in becoming a part of 

this growth journey,” - NASSCOM Chairman, Raman Roy. 

In recent years, the Indian start-up ecosystem has really taken off and come into 

its own driven by factors such as consolidation activities, evolving technology, 

massive funding and a burgeoning domestic market. The Indian economy shrank 

dramatically and business’s strong digital fulfilment model, which is supported by 

digital payments, saw their consumer base expand, both in terms of numbers 

and profile. India has the 2nd largest consumer internet market in the world, 

with 462 million internet users; 80% using mobiles. Also, to provide jobs to this 

mass of youth for established businesses is difficult, so start-ups are a good 

solution. They not only provide employment but also encourage skills, creativity, 

problem solving ability of youth interested in doing business. Many of the Indian 

communities have been well known for their business doing abilities since ages. 

India with a growth rate of 7% is one of the fastest growing economies in the 

world. A lot of factors are responsible for this growth. Entrepreneurship is one 

such key factor for India’s development. It is very important to focus on 

promoting local resources within the country to emerge and grow as a top 

consumer market 

RESEARCH PROBLEM 

As per new time, the Indian government as a venture capitalist has set aside 

funding of more than 10,000 crore Rupees, no tax for the first 5 years and is 

encouraging many banks and lenders to provide funds to start-ups. More than 

300 incubators across the country to encourage start-ups. Despite all those 

initiatives, the start-up ecosystem is not up to the mark in the country. Even 

after witnessing a large number of unicorns, India stands nowhere in the top 10 

start-up ecosystems. 

Silicon Valley and Israel are benchmarks known to develop, and generate more 

successful start-ups than any other nation in years or decades (Arruda et al., 

2013). To understand the latest technological entrepreneurial ecosystems, it is 

vital to understand how each of them developed and originated over time. 

(Motoyama & Watkins, 2014). 
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Providing employment to Indian youth is the biggest challenge to the 

government; being job creators and providers then seekers will go a long way in 

developing the youth of the country and also bringing economic prosperity. 

Start-up ecosystem: 

The ecosystem is formed by an interaction either physical or virtual between 

start-ups at various stages and organizations such as universities, accelerators, 

service providers, research organizations, large companies etc. 

Elements of the start-up ecosystem 

Consists of many innovative ideas, inventions and researches, start-ups at various 

stages, entrepreneurs, start-up team members, angel investors, start-up 

mentors, start-up advisors, other entrepreneurial minded people, third people 

from other organizations with start-up activities. 

Organizations and activities 

With start-up activities, 

universities, advisory & mentoring 

organizations, start-up incubators, 

start-up accelerators, coworking 

spaces, service providers 

(consulting, accounting, legal, 

etc.), event organizers, start-up 

competitions, investor networks, 

venture capital companies, 

crowdfunding portals, other 

funding providers (loans, grants 

etc.), start-up blogs & other 

business media, other facilitators. 

Indian Start-up Ecosystem 

Enablers 

Start-ups in India have given rise 

to more start-ups. Enablers, 

incubators and accelerators are 

firms providing start-ups with growth advice and decision making tools. 
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From advising on many government policies to act as market catalysts, they 

grow the maturity of young ventures. Enablers like iSpirt and NASSCOM 

bring together key stakeholders of the ecosystem including start-up 

incubators, accelerators, angel investors, venture capitalists, support groups, 

mentors, and technology corporations. 

What It Gets Wrong 

• Indian start-ups are often alleged to be copying foreign start-ups 

• Often don’t have a proper scaling plan. 

• There is a need for directional efforts to help increase supportive 

government policies (ease of doing business, tax incentives, participation 

in Government contracts, availability of risk capital, etc.). 

What Other Ecosystems Can Learn From us 

• Start-ups consolidating and buying other start-ups. Many Successful 

entrepreneurs come forward to support other emerging start-ups by 

mentoring them through various channels. 

• Young entrepreneurs dominate the start-up landscape with over 73 

percent of founders in the age bracket of less than 36 years. 

• Women entrepreneurs are starting to become more prominent in the 

innovation economy. 

• Listing is touted to be the next big frontier. Many companies are preparing 

for initial share sales, but these will most likely happen overseas and not 

in India. 

• Predictions made for start-ups are more in number than the start-ups 

themselves. But the interest on those few companies is generating cannot 

be undermined. 

  Conclusion 

• The Indian market offers many opportunities and chances for start-ups 

and in turn, start-ups carry great hopes to promote growth and create 

employment. Over the last 2 decades, more start-ups emerged in India 

and the associated ecosystem has developed dynamically. 

• Consequently, the support has increased in many dimensions: office space 

and infrastructure, business support in regards to mentoring and 

networking, as well as the availability of financial capital. There is a palpable 

optimism that the ecosystem will continue to mature. 
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• Start-ups cannot operate in a vacuum. They need an ideal supporting 

ecosystem to nurture them. India is one of the lands of rising 

entrepreneurship. The U.S. boasts more than 24 million small businesses 

while India with 48 million has more than twice as many, but securing 

financing is still an issue. Growing entrepreneurship culture and supportive 

new proactive government, growing availability of financing, India, the 

world's largest democracy is poised for robust economic times. 

 

Vishnu Pandey 

DR. S & S.S. Ghandhy Government Engineering College 
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Indian Start-ups: Potential Engines for Holistic 

Development and Key Revolution 

India is a changing economy today. Products developed here are for the Indian 

market because it has an extensive consumer base. According to the NASSCOM 

start-up report, India has the third-largest start-up ecosystem in the world. The 

network in terms of acceleration and funding has become necessary for the 

upliftment of this income method.  

Elements of start-ups in the Start-up ecosystem- 

● Ideas, research (IPR) 

● Entrepreneurship education 

● Angel Investors 

● Start-up events 

● Entrepreneurs 

● Start-up teams 

The emergence of the start-up ecosystem in India: Challenges faced in India in 

education, infrastructure, agriculture, logistics, retail, healthcare sectors have 

provided the most fertile ground for start-ups that flourish and come up with 

their innovative business models to solve the challenges that India faces. 

India is ranked 68th out of 137 countries as per the Global Entrepreneurship 

Development Institute. In the global context, India has increasingly pioneered in 

"frugal innovation" in which products meet acceptable performance standards 

and features often aimed at the bottom of the pyramid of consumers and 

associated with a meagre 

cost for the consumers. 

However, experts also 

point towards India's 

investment in technology, 

technological partnerships, 

the need to stay abreast of 

current trends, greater 

labour market flexibility, 

and a more supportive 

education and training 

system. Amidst these 
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strengths and weaknesses, it is encouraging to note that India has managed to 

be one of the top 3 largest hubs of start-ups in terms of the existing start-ups. 

Changing consumption patterns: 2020 was an unprecedented year for India's 

start-up ecosystem. During the 70 days of lockdown period, many start-ups 

struggled, and 15% of India's 40000 start-ups ultimately had to shut down due to 

the pandemic. It has been a year marked by resilience and reinvention. During 

the lockdown, founders were forced to introspect and retrospect their 

businesses. Almost all start-ups restructured their companies and significantly 

reduced costs. We also saw many start-ups ramp up product innovation. Some 

pivoted to capture new customers or new avenues of growth, while others 

shifted to an entirely new industry. Due to frequent cycles of intense 

competition, many start-ups in India pursued growth at any cost over the past 

five years, often posting very high losses for the scale of their business. 

COVID-19 caused a 

rethink. For instance, in 

transaction-driven start-

ups (e-commerce, online 

food delivery etc.), 

founders realized that 

days of losing money on 

every order were over in 

India and worked hard to 

create viable unit 

economics and chart a 

path to profitability. That included trimming costs, reducing discounting and 

unlocking new revenue levers. Post recovery from the pandemic, this mindset 

will give rise to leaner, more competitive companies more likely to endure. 

While the pandemic continues to take a toll in India, it has also played a critical 

role in accelerating the rate of technology adoption by consumers and 

businesses. This has provided significant tailwinds for start-ups across categories. 

The number of students using EdTech products in India, for example, has 

doubled this year. Telemedicine and digital health have also seen massive 

adoption as consumers embraced the concept of online consultations for the 

first time. This marks a fundamental change in consumer behaviour and 

consumption patterns that will reshape India's healthcare, wellness, fitness, 

medical and EdTech industries. We will also see an acceleration of unique India 

business models as founders continue to build for Bharat. The unabated growth 

of smartphone penetration in small cities and rural India is changing the scenario, 
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giving rise to products explicitly built for consumers in tier 2-4 cities and rural 

India. 

The ecosystem will soon be a solid contributor to the Indian economy: India 

needs more than 100 million jobs a year. The generated jobs are primarily from 

start-ups and not big enterprises, which brings innovations, new jobs and 

competitive dynamics into business environments and enterprises. Numerous 

start-ups have introduced the latest technology like Artificial Intelligence, 

Robotics, etc. Most of the technology giant companies outsource their tasks to 

start-ups nowadays. It will also help to increase the cash flow of start-ups. 

Bearing in mind the significance of responsibility that the Indian start-ups are 

allocated to play in the enlargement of the Indian economy, the turnover 

achieved through the start-ups, even the market controller Securities and 

Exchange Board of India (SEBI), the case of use of start-up regulation led to 

facilitate the flow of funds from the market to start-ups. This increases and 

boosts the Indian economy. Few other roles of start-ups in the Indian economy 

are as listed below: 

● Creation of wealth- since entrepreneurs attract investors by investing 

their resources, the nation's people benefit when start-ups grow. Since 

the money is shared with society, wealth will generate within the nation.  

● Better standards of living- start-ups can implement innovations and 

technologies to improve the living of people. Many start-ups are working 

in rural areas to develop the community. 

● Increase in GDP- Gross Domestic Product plays a vital role in enhancing 

economic growth. World Bank says India will become the fastest-growing 

nation in the world.  

Few Indian start-ups: India's Software as a Service (SaaS) sector will broaden 

and diversify in the following years. Two years ago, India had no SaaS unicorns. 

Today, we have six, all of which were built for global markets from day zero. 

Khatabook, which helps small businesses record financial transactions digitally 

and accept payments online, Purbrook, a mobile first-payroll and workforce 

management app that aims to digitalize human capital management for SMEs 

(Small and Medium Enterprises), are examples of a new category of SME-SaaS 

companies.  

Notable Indian healthcare start-ups are Cure fit, Pharmeasy, Remedo etc. 

FinTech sector has witnessed unicorn start-ups like Paytm, Poly Bazaar, Bill Desk 
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and PhonePe. Start-ups in the Aggrotech industry include Ninja Cart, Agrostar, 

Big Basket etc.  

Start-ups cannot operate in a vacuum. They need a supporting ecosystem to 

nurture them. The Indian government has undertaken numerous initiatives and 

instituted policies to foster an entrepreneurial culture. The Government of India 

integrated several sectors that include academia, industry, investors, 

entrepreneurs, and non-governmental organizations to nurture innovation. 

Overcoming all the barriers and constant support extended by the government 

and various institutions hope India will overcome China soon.  
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Indian Start-up Ecosystem 

According to estimates, India's start-up ecosystem is the third largest in the 

world, with year-on-

year growth averaging 

between 12 and 15 % 

annually. In 2018, an 

estimated 50,000 

start-ups were 

registered in India, 

with approximately 

8,900 – 9,300 of these 

focusing on 

technology. 

Approximately 2-3 

new tech start-ups are 

established every day, 

according to the 1300 

new tech start-ups founded in just one year (2019). Indian start-ups benefit from 

a vast perspective customer base of 1.3 billion people, which they may use to 

grow their businesses. 

Starting a business in India, the amount of funding available and the number of 

new start-ups entering the ecosystem are both growing at an alarming rate. The 

increase in the number of new start-ups can be attributed to increased 

innovation across a wide range of industries, including biotechnology, healthcare, 

retail, entertainment 

and media, and 

transportation. 

To meet the problems 

of today's still-

emerging ecosystem, 

it is necessary to 

create an atmosphere 

in which start-ups may 

easily obtain financing. 

Those who are 

already a part of the 
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ecosystem must be brought into the fold. For efforts that are supposed to create 

jobs rather than simply generate profit, it is critical that the Indian government 

develops laws that give the appropriate incentives and disincentives.  

Additionally, proper training on this ecosystem must be delivered on an ongoing 

basis. Making this ecosystem a success should be the strategic effort and national 

responsibility of the Indian government. 

India's tourism industry is one of the most popular and fastest growing in the 

world, and it is predicted to continue growing at a healthy rate in the future. By 

the year 2023, the country hopes to have welcomed 150 million tourists, with 

100 million arriving from outside the country and the remaining 50 million 

arriving from within. By 2035, it is expected that more than 200 million tourists 

will visit the country. On average, about 10 million international visitors come 

to India each year, and the number is expected to climb to more than 100 million 

by 2023. Indian aircraft imports are second only to foreign tourists visiting the 

country, and the country is on track to overtake the United States as the world's 

largest aircraft builder by 2023, according to the International Air Transport 

Association. 

One of the key drivers behind all this growth is India's tourism infrastructure, 

which is among the fastest growing in the world. For example, according to an 

industry report by DHL and Frost & Sullivan called "India's Tourism 

Infrastructure: Current Scenario and Future Growth," A key reason for this 

growth is that India lacks a comprehensive "plan," which is already a problem in 

other sectors, such as education or health care. In fact, lack of preparation has 

been cited as one of the primary reasons for India losing out to China in these 

sectors. 

In order to avoid becoming a victim of its own lack of planning, the country has 

been taking steps to address this issue. In January 2017, Modi launched a 

"National Tourism Policy" that emphasizes growth and sustainability. It was 

the first such policy in India's history, and it laid out several strategies for 

ensuring sustainable growth. This includes boosting India's hotel industry from 

550 to 800 by 2020. 

The government wants to double its income from tourism by 2020, when it 

hopes to attract 1.3 billion international tourists. The increased push in 

infrastructure comes with increased push in technology. The government is 
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working on a mobile tourism portal to get more people booking trips. The 

ministry is also increasing its expenditure on advertising to 10%, up from just 1% 

before. 

Modi's campaign against black money has attracted many American companies 

to invest in India. Since November 2016, several American companies have 

announced that they will be investing in India. In his five-day visit to the United 

States, Modi met with several important business people and government 

officials, including Tim Cook, the CEO of Apple Inc. On February 10, 2017, Modi 

announced that Apple would be setting up a research and development facility 

in Bangalore and has also announced an investment of $100 million to fund its 

start-up incubator program. Modi’s government is planning to launch a series of 

massive projects across India, including bullet trains connecting Delhi and 

Mumbai by 2022 and promoting seaports as well as inland waterways to rival 

China's ports. Modi also seeks to boost India's manufacturing sector, particularly 

in the automobile industry. To achieve these aims, Modi wants to increase 

funding of infrastructure projects. 

The Indian government had budgeted 940 billion rupees ($15.7 billion) for the 

construction of roads in 2016-2017. India’s road transport and highways minister 

Nitin Gadkari announced plans to spend nearly $350 billion on building new 

roads by 2022 with an investment of $1 trillion over the next five years to 

upgrade its crumbling infrastructure. 
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The Start-up Boom and Rural India 

India’s entrepreneurial landscape is on a green high with an exponential rise of 

successful start-ups, making it the third largest ecosystem in the world in a short 

time span of two decades. In 2021 itself, in spite of the COVID-19 crisis taking 

over the world, Indian start-ups have already received a funding of 15.2 billion 

dollars through 746 deals. 

This globalisation and enterprising ecosystems have been largely limited to 

Urban India. Rural India accounts for approximately 70% of the Indian population 

which converts to a customer base of 90 crore. They are rarely considered as 

the target audience of any business model. 

While tech start-ups are finding their way into the rural market, the majority of 

rural India still grapples to make ends meet. Issues of fundamental needs like 

food, housing and livelihood are left at the mercy of government welfare 

schemes for NGOs. The question arises: do start-ups have the potential to 

impact these aspects of rural life? 

Having lived in a few villages in MP as part of exploratory studies, I came across 

various layers of issues. Within the same village are varying layers of 

developmental issues, with certain communities struggling with the basic need 

of food, water and a safe home, while others looking for alternate sources of 

livelihood to increase income. With an increasing shift of focus from dependency 

on agriculture for livelihood to multiple streams of income and an 

entrepreneurial mind-set, penetration of start-ups in rural India is the need of 

the hour. While boardroom pitches look for financial models and long-term 

plans, rural customers and business partners rely on trust-worthiness. 

Gandhi always stressed on development of villages leading to the true 

development of India. Villages are the building blocks of our country, and start-

ups can be the enablers. While NGOs help provide last mile connectivity of 

resources to disadvantaged communities, for-profit social enterprises can help 

scale projects aimed to help villages grow. They can also partner with local rural 

enterprises to improve the local economy. Improved rural opportunities have 

the potential of slowing down large-scale migration to urban centres and revive 

village cultures. 

There are opportunities for both B2C and B2B enterprises. Start-ups can cater 

to local village enterprises or directly provide services to rural consumers. 

COVID-19 saw an increasing reliance on digital platforms for running services, 
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providing an opportunity to tech-based start-ups to set foot in rural India. 

Various companies work with rural artisans and designers to create products 

sold in urban markets increasing the value of their art. Along with this, 

architectural start-ups can play a role in reviving traditional building and design 

practices and improving the condition of shelter and community architecture, 

while providing employment. Green energy enterprises can target villages with 

low accessibility to sustainable energy sources, which is already a point of 

concern for the world. Organic farming and self-sufficiency in food systems can 

be promoted through technological and scientific interventions. 

Rural India is an untapped market, which once explored, will not only uplift 

villages, but will also enhance the entrepreneurial ecosystem of India. 
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THANK YOU! 

 
 

 

Hope you enjoyed reading this edition of  

Business & Beyond 

 

We look forward to your valuable feedback, which can be 

shared with us at: blogsbab.vesim@ves.ac.in 
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